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Omnichannel Retail Media Will Account for Almost a
Quarter of All US Media Ad Spending in 2028
billions in US omnichannel retail media ad spending, %
change, and % of total media ad spending, 2024-2028

$129.93

2024 2025 2026 2027 2028
Il Omnichannel retail media ad spending [ll % change
[ 2 of total media ad spending
Note: digitol advertising that gppeors on a retailer's on-premise signoge, either in=
stare ar in the immediately adiocent exterior {e.q., porking Jot), oppears on websites or
oops that are pri iy a in retoil ec ce, or i bought through a retailer's

media network or demand-side platform (D5P)
Source: EMARKETER Forecast, Morch 2024

8164 =W |emarkETER

Hi#: EMARKETER Retail media will account for almost a quarter of all US media ad spend in 2028
https://www emarketer.com/content/ retail-media-account-almost-quarter-of-all-us-media-ad-spend-2028
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