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HRRFBICAKEILEEZS IS0 H I I8ORREENBFZHELTLAR—F. E-commerceDES5R3MENEFETNTVS

9 b wranee s

Exhibit E2

The18p | arenas of could $29 trillion to
$48 trillion in revenues and $2 trillion to $6 trillion in profits.

{CAGR, Profit, 2040
2022-40, %) estimate,' $ bilion
fprofit margin, )

- 4,000
E-commerce -8 20,000 ®- w80
-9+ -5 1000

@2-%

18 potential arenas 2040 estimate (CAGR, Profit, 2040
of tomorrow, by 2040 2022 2022-40, %) — estimate,’ $ billion

Cloudourvions ® 0 revenue estimate, $ billion (profit margin, %)
W 14,000~
Electric vehicies @ E-commerce M 20,000 @ m 280-
79— *-# 1,000
Digital advertisements [ B 2-5
Semiconductors [ =
i 1500-4,600 230-920
Shated autonomous vehicies s Al softeare snd o (17-25) L4 (15-20)
Space @ 00
1,600-3,400 160-510
— e @ Choudaeces ‘ (2-1 ® co-1)
Batteries. L . 1
2500-3,200 100-320
Moduler construction e (@ sw-uwooe- Electric vehicles ‘ (10-12) ® (4-10)
Streaming video ® w0 . 510-1000(6-1)
Video games e @ osose Digital advertisements . ;"81-01?» o0 @ :";9;3?0
Robotics 2 ® rovorn
Industrial and consumer bictech @ o ' 340-900 (5-19
Future air mobility o ® 7m0 * 10-70 (10-20)
Drugs for obesity and related conditions + 24 ® 10-%09-15 *  30-100{25-35)
Nuclear fission power plants. - Ll 65-150 (1-1) +  5-50(5-30)
Totat 7250+ 29,000-48,000 (8-11) 1900-6,100
[oRp—
88 : McKinsey Global Institute Themextbigarmmasotcompettion 13

The next big arenas of competition
https://www.mckinsey.com/mgi/our-research/the-next-big-arenas-of-competition
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MAGNA Globaltt®H&R TIX2027FEICIFZ2,000E RILZEB R, HRDLEEED20%ULEICHERT S EFAINTWVWS

$4.7B
mm Commerce Media Ad Spend § ==@==Share of Advertising % 519, B Programmatic Non-programmatic
0
20%
19% $3.7B
17%
16%
$2.2B
$1.7B $2.2B
$1.2B
$2.0B
$1.7B
$0.28 $038 [-]
20225 2023 20245 20255 20265 20274
14% 18% 25% 32% 42% 57%
2023%F 2024%F 20255 20265 20274 Programmatic Share %
HADIV—ZAXT ¢ PILEEIF20255F 21,5808 FILISEL. 2027213 IREECH A P EDLERZBEFESNTUVARVLEEDNRFZHHTVEH
2,20018 FILICIENN. HFADLERAD20%U L2 H6 2B RiAdHh & Fifl 2027FICIFBEEB LS NI LEDASBORRDERAEN. 57%D> 7%
TNTWVW3 EBRIBFAIhTVLS
H# : PubMatic

NAVIGATING COMMERCE MEDIA 2.0: MARKET OPPORTUNITY
https://pubmatic.com/reports/navigating-commerce-media-market-opportunity/
(3¥) LR pHKREF & D 1ERK Source:Magna Global,2023
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20255FICIX100f8 RILA EDEMLEZEED ) T—IL X T FICHA. FTRFESHE 4002 FILICBSHE

US Retail Media Ad Spending Will Increase by 88.5% SEBEISEDREDORIAH

From 2024 to 2028

billions in US retail media ad spending, % change, and . SN AR = . ) R

o% of dioital od spending, 2024 2028 2025% 36208 KLU EDIREHH L SN BRABT, LREEIC
->7T MEHAIATRe R R L) T7SANS—ICERELET—42) &

WS D H D4R DINLEHEDEMEFELTWVS

T > $97.91

« 2025F DRZESHRLEHIF396184,00077 FILTLAEDE63.6%. Fic
2028FICIXSTOE RILEBICSET B RiAH

2024 2025 2026 2027 2028
[l Retail media ad spending ] % change [l % of digital ad spending

Note: digital advertising that appears on websites or apps that are primarily engaged in
retail ecommerce or is bought through a retailer's media network or demand-side
platform (DSP); examples of websites or apps primarily engaged in retail ecommerce
include Amazon, Walmart, and eBay; examples of retail media networks include
Amazon's DSP and Etsy's Offsite Ads; includes ads purchased through retail media
networks that may not appear on ecommerce sites or apps

Source: EMARKETER Forecast, Nov 2024

351983 =M | EMARKETER
H B | EMARKETER

Retail Media Forecast Report Update
https://content-naf.emarketer.com/retail-media-forecast-report-update
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N=YFFAXBETI2F + VT=ILERICE>THAFHICEDDOHD. BEET—ENDTIEANRLES

US Consumers Reached New Highs in Loyalty
Program Membership and Engagement in 2023
average number of active vs. total loyalty program
memberships among US consumers, 2019-2023

179
16.7 16.6

14.8

9.0

2019 2020 2021 2022 2023
I Active loyalty program memberships
[l Total loyalty program memberships

Source: Bond, "The Loyalty Report” in partnership with Visa, June 22, 2023

351086 =M |EMARKETER

USOEEEIZ2023FICFHE L TIT.9BOoOCVILT« TOY S LEEIC
BoTHEDH., CHIIBEREOHHRT. IS5ICEDARD50%ICTEERIIC
2mLTW3

88 : EMARKETER

US Retail Loyalty Programs 2024
https://content-naf.emarketer.com/us-retail-loyalty-programs-2024
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Reasons Why Consumers Worldwide Would Use
Loyalty Programs More Often, Feb 2022

% of respondents

Automatically applied rewards
Rewards applied to multiple brands 55%

Personalized rewards 55%

Ease of tracking 51%

Simpler terms and conditions 44%

8% None of the above

Note: ages 10-58
Source: Salesforce, "Fifth Edition State of the Connected Customer," May 13, 2022

275542 eMarketer | Insiderintelligence.com

RERSBEENZHOIMRRERMADT IEX « hXAZI(1X
INLBETIO - N—VFSAITNNY FILERBE. E5IUND
O VLT FRZFCERDLH S

H# : EMARKETER

Guide to customer loyalty programs and what makes these successful for retail brands
https://www.emarketer.com/learningcenter/guides/guide-customer-loyalty/
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HAD) T—I AT 1 PHiZIF2025F £ TICHIFLE15.4%ED1TI5E RILIC, 2028F FT27 ARERZHIFT I FHEINTWVS

2025FE D) TF=IRAF1 FPICHITIB310D ML > K (3R#E)
10 Retail Media Trends for 2025:

Coresight Research Analysis « LE7#—I v FOZHKL
BEEBRRARIY—FRLE 7oA T AT L1 OMICHIRAR

BLEEI7A—I v b 2EATS

We categorize our 10 retail media trends into three areas—innovation and technology, market shifts, and data and
measurement—as shown in Figure 3. We discuss each trend in detail in the following sections.

Figure 3.10 Retail Media Trends for 2025, Categorized into Three Key Areas . »r ‘/z |~ 7 IJ 7_-_}1/)(7—_‘"( 7
SHIBINELEICE B YA RTUF—ILAT 1 PHIEOBTHEL
HE. MENETA B LIUVEBFNROSNZ EFRTETNS

& & ff
= et = © TNTFRLEEY—IL
g - ol oy Wik S0 HBED—DBOTEEIT TR, 2EDTHEEE LI T1

VMR EDETINIT 7RI —T T4 IDT S5V FERH
TREHICIF. ZT7YA MEEZILATZEHNBFINTLS

1. Role of Al 5. In-store retail media 8. Importance of trust and
2. Programmatic ad buying 6. Full-funnel advertising ki i o 1st /\°_ 7 < 7—- —_— g D §§1 t
S A ot erarsion 7. First-party data 9. Measurement standardization . ‘ *ﬁﬁ N hr g /7 . 7)\9 y j_ ‘r Z N hr r_H:
i ¢ by | —X— T RN— = -
4. Strategic partnerships for enhancements ¥ Growthiofinew BMH =2 N ) ° :- Z;’r H e 7 :- : f \
offsite retail media XY IR—VOERBEARRELGD., RENT+—I 2V ADRAKEH
Source: CO'?Slghl Research ESA i n 5
- ERCEAMOEER
- CRITEO BABUT—IAT« 7TERENRBBR . LENTF—IXVAD
Retail 2025: 10 Trends Shaping the Retail Media Market ttﬁih‘%ﬁ Lz < 79: %) TC 8. *E*%‘iﬂﬁﬁgb\OEEﬁg Lz% nwoe %1%§IE-§_ %)
https://wwwz2.criteo.com/l/126241/2024-12- %\gh\%é

30/85z8qb/126241/1736361406dStalMnt/Retail_2025_10_Trends_Shaping_the_Retail_Media_Market_final__1_.pdf
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Years For Search, Social, and Retail Media Advertising Markets US Digital Ad Revenue Growth, by Company, 2023
to Grow From $1 Billion to Over $30 Billion % change

o,
5w 42% 1%
Lol Obw
el e
Y
o Retail Media: 5 Years m
H 2016-2021
L l———l
T Social: 11 Years o]
g o 2008-2019
- I
3 Mata
g Search: 14 Years*
é w 2002-2016
S
442 ‘ b
" G ; . B —~
N e . d ® ¢ a o BB G
- ) almarl instacar TikTok Spotify — Microsoft Metq
W0E 008 e A0S e T WM BN NN NN MR O NC NN 0N e T M NP N NN N 08 X
Retail Media Big Tech Streamin The Duopol
W Retallmedia W Social W Search** O M sig O g M poly
Hete. “Using LABY estinvales of $700 takion i soovch axhiv rsing riwinans v 2002 *“entiudies soovet g reveouds from refod modhe advwer sy Note: includes advertising that appears on desktop and laptop computers as well as mobile phones, tablets, and other
M«r’omw/ Estiroates are bosed on the anasis of vavious clasends reladen 4 Me od spanding mavket nvo;dvg macro-level econome condians: Nstanizol trands of internet-connected devices, and includes all the various formats of advertising on those platforms; net ad revenues after
the Dcartiaing mavkot, Ristovicar s Gf £oTh med\um 1t revHion (o GEver meals: raported revenus from makr o AUbVShers: astimates Aram othey research Avms: companies pay traffic acquisition costs (TAC) to partner sites; Google includes YouTube advertising revenues; Meta includes
dote fros SOUTCNE: aedly trends: cavice usage trendh; and alk ith at vl agencies, brandy, Facebook and grom advertising r reported under Meta's “Facebook Reality Labs” segment;
e publahers, ond clfer wdalry boders, Microsoft data from 2016 forward includes Lmkedln ad revenues
Sowee: edavietey, Oct 2022 INSIDER eMaksl Source: eMarketer, Oct 2022
INTELLIG NG o " "
1279179 | com
GoogleZ il & ¥ ZRFREENRLEH 144, Facebook*Instagram#: &M T TIZAFDAmMazon|ZHiWLW T, WalmartZinstacartRHAEEZ L LY
V=2 v LILEDLIENT TRREL L HIZREICH T HSETHLE (£ &Nn31186,0007 FJL &£ 11152,0005 KJL)
H# : business leaders square wisdom H# : EMARKETER
BRHONGERTRBNRITES U T—ILAT 1 T~2IKT 315 L IERAANESRILTEF v RIL~ 5 must-see digital ad marketing charts for 2023
https://wisdom.nec.com/ja/series/orita/2023052601/index.html https://www.emarketer.com/content/5-must-see-digital-ad-marketing-charts-2023
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03 RETREREHNRLSET ATLILED D 2 72 .7

HATIEIVT—IXAT T7=TPRINBAR—2 VWS REHHSIH. RETIHTITEDKRBADPECF v RILDLFLRHEETNTVS

o e e
2020-2026 BNTAVTF=IRXTFsT LI

billions

T - KEICHVT20265F £ TICECTF ¥ RILDILEADZE HI32020F D
MEMUETECF v RILDEEDIFLALHRRICEPTNS

« Walmart@ECH A MMIVF—IL AT 4 PILEDTL « FIRHAZTL

c UF— AT« PIREEED S LTI F—RICED EEERD
TEB I EHARIE

2020 2021 2022 2023 2024 2025 2026

[l Ecommerce channel search ad spending
Il Ecommerce channel display ad spending

Note: digital advertising that appears on websites or apps that are primarily engaged in
retail ecommerce; examples include advertising on Amazon, Walmart, and eBay; excludes
advertising on soclal networks or search engines; includes advertising that appears on
desktop and laptop computers as well as mobile phones, tablets, and other
internet-connected devices, and includes all the various formats of advertising on those
platforms

Source: eMarketer, Oct 2022

280127 eMarketer | Insiderintelligence.com

188 : EMARKETER HE AL VYEYR - FI—YRAMTFISA1>

Retail media to sustain rapid growth across search and display in the US AVRTIRINFA =D SImBBENI L | 2HRINTIVT—ILAT 1 TOFIEL I
https://www.emarketer.com/content/retail-media-sustain-rapid-growth-across-search-display-us https://diamond-rm.net/management/businessplan/462946/2/
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HE8 %X +CARTA HOLDINGS

CARTAHOLDINGS. U TF—ILXTF 1 7ILEMIHHAE% R
https://cartaholdings.co.jp/news/20250123_2/
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Sponsored products growth increases 10% on average over the last quarter.

Percentage of Searches that Show Sponsored
Products Q1 2024-Q3 2024
How has ad coverage evolved so far this year? « 2L LT ARIY—FEROANL Y PIFBEIMFHTFS
Q12024 Q3 2024 +10%:3E10

KREDIT=I AT PILEHIEOME

Sponsored

 Staplesh4FICHVEERE(+17%) %508k L. Target (+12.3%)
Products Coverage 4
HELWTWLS

« AmazonWalmartid. KA L THIZD =L —THD.
IFIFTARTORETLENRTINDS

+0.4%
98% 99% +7.0%

76%
71%

amazon \wamart b \*v\,\. Otarget M Staples
— OF

HHE . Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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Walmart, Amazon and Staples cover long-tail searches most effectively.
Albertsons and Best Buy show room for improvement.

Ad Coverage by Number of Words in Search Query ﬁﬁ@ﬁb\ﬁﬁgﬁﬁ ) 7_'_11*)‘5"‘( 7,1-:%:

How well do retailers cover search queries as they
get more complex?

Amazon¥Walmartld. E8*—7—RFBERICEVLWTIEEICEWL
BEOBREER I

% Searches Covered amazon

Walmart >\<

o . Targetid3DDEEF —7— R THB0~90%DEHEEE T L.
& DS L LERTHEREIZHL
@ TARGET

Staplesid4DDEEF— T — FOBRKEENJMICET

Office
DEPOT

[Towes]

Albertsonsi3B{EDF—7— FIZx L TIZ80% DIEE%E D H\.
3FXF—D—FRUEICHDERENKSEIET

YCvs

*ITOCY

Word Count
1 2 K] 4

eg. Apples eg. Red apples eg. Red eg. Local red
delicious apples delicious apples

HHE . Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf



)T—=I AT TRy D=2 5> FRIZDOREARNME

The bigger the retail media network, the longer the tail.

Percentage of Head-Torso-Tail Impressions by RMN

What is the breakdown of large to small advertisers by retailer?

Head Torso Tail

amazon 58%
S~

Walmart 3j<

@ target

X
&

o\
Albertsons

*

BEST
BUYa

M Staples

Office
DEPOT

YCvVs

HHE . Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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[Ekss ZETARKTN =4 (ZETA INC)

ANALFRTEY RRHAEAAX=HRXE2-11-2 > 27—t >R —E)L 1TF

R&RE LI 82

/MEAR 200548815H

BEXE 96,224FH
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