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Al software and services. 3
18 potential arenas Revenue,
of tomorrow, by 2040 2022
Cloud sarvices ® 20 revenue estimate, $ billion G
Electric vehicles @ E-commerce ’
Digital advertisements @0 ‘ -
. Al software and services
Shared autonomous vehicles. A 610-2,300
Space @ 00 .
Cloud services
Cybersacurity @ %0 .
ot T
Modular construction ® 10 ‘ Electric vehicles
Streaming video ® 0 . 510-1,000 (6-19)
Video games. ® 220 ‘ 550-910 (5-8) Digital advertisements . 520
Robotics 7 ® o-s0mxs
Industrial and consumer biotech ® 10 ® o0s0mn
Future air mobility wa @® 730 " 10-70 (10~20)
Drugs for obesity and related conditions * 24 ® 120-280(9-15 *  30-100(25-35)
Nucloar fission power plants 8 ®  65-150(7-13) * 5-50(5-30)
Total 7250+ 29,000-48,000 (8-11) 1,900-6,100
Mcainsay & Compary

HE8 : McKinsey Global Institute
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The next big arenas of competition
https://www.mckinsey.com/mgi/our-research/the-next-big-arenas-of-competition
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estimate,' $ billion
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US Consumers Reached New Highs in Loyalty
Program Membership and Engagement in 2023
average number of active vs. total loyalty program
memberships among US consumers, 2019-2023

179

16.7 16.6
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74 7.6
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2019 2020 2021 2022 2023
[ Active loyalty program memberships
[l Total loyalty program memberships

Source: Bond, "The Loyalty Report” in partnership with Visa, June 22, 2023
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US Retail Loyalty Programs 2024
https://content-naf.emarketer.com/us-retail-loyalty-programs-2024
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Reasons Why Consumers Worldwide Would Use
Loyalty Programs More Often, Feb 2022

% of respondents

Automatically applied rewards

Rewards applied to multiple brands 55%

Personalized rewards 55%

Ease of tracking 51%

Simpler terms and conditions 44%

8% None of the above

Note: ages 10-58
Source: Salesforce, "Fifth Edition State of the Connected Customer," May 13, 2022

275542 eMarketer | Insiderintelligence.com
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Guide to customer loyalty programs and what makes these successful for retail brands
https://www.emarketer.com/learningcenter/guides/guide-customer-loyalty/
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10 Retail Media Trends for 2025:

Coresight Research Analysis « LE7#—I v OB
BEEBRZRARIY—FRLE 7oA T AT 1 OMICHIRAR
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We categorize our 10 retail media trends into three areas—innovation and technology, market shifts, and data and
measurement—as shown in Figure 3. We discuss each trend in detail in the following sections.

Figure 3.10 Retail Media Trends for 2025, Categorized into Three Key Areas ° ‘r ‘/Z l‘ 7 U 7___}Lx 7_"( 7
SBIFNDFBREICLZI VATV T—ILAT 1« THIEOBTE L
WE. MENETA B LIUVEFNROSNDZ EFRTETND

&

==

/\ ) N N
O3 a
A =
Market Data and
Shifts Measurement

« TNT7RILEY—I
HEEO—MDITERITTEL . 20T Z2ERBLIEY—T T
VIR EDHETINITI 7RI —T T4 IDT S5V FERH
TRLEDICIF. ZTHA FLEEZIHWART B CHBRTATVS

Innovation and
Technology

1. Role of Al 5. In-store retail media 8. Importance of trust and
2. Programmiatic ad buying 6. Full-funnel advertising SIanspereancy o 1st/ \°_ - - 9 D §§1 t
e T T 9. Measurement standardization S ‘ N TAT L N _ )
4'& o :a . b %0, Grosith of hew RMN& SHICHEBEINTE—T T 2 IRN=VF A XEINLE
. Strategic partnerships for o o N = .
offsite retail media # h Y \/’\o_ ‘/@iﬁﬁ%ﬂﬁ% (\:. 7:-5: D N ’i;%/\ 7 F— ?/Z@Hﬁ*ﬂ:h‘
Source: Coresight Research E SA i n é
- EHECERAMOEEN
ngﬂ : chTEO *ih 73 IJ 7___“/)(7_“’( 7??%*%73“&7&5 t\ IK%/\Oj 21' _?\/10)
Retail 2025: 10 Trends Shaping the Retail Media Market ttﬁh‘% Lz < 73: 5718, *E*gtiﬂﬁﬁﬁﬁ\OEEﬁg Lz% Wwoe %1%%?;5
https://wwwz2.criteo.com/l/126241/2024-12- ﬂz\gh\%é

30/85z8qb/126241/1736361406dStalMnt/Retail_2025_10_Trends_Shaping_the_Retail_Media_Market_final__1_.pdf
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Years For Search, Social, and Retail Media Advertising Markets
to Grow From $1 Billion to Over $30 Billion

O
o

Retall Media: 5 Years
2016-2021

Social: 11 Years
2008-2019

!

Search: 14 Years*
2002-2016

E
g

@ i

0 000 e eSO N W NN NN NN NT XN S 0 T N NH O N BN 0 03 X

M Retailmedia W Social W Search**

Hode. “Usng ABY exdimolis of $P00 ol in seorch o inng rovwinows v 2002 **entivdes soovch 09 reveoues from refov modhe adwr sy
Methodology: Esticoates ore 2osod on the anavysis of vivious elaments reladed 80 the o spanding mavket Mokavig macro-leve! economc canditians: Wstonico! trends of
the pAervang mavket; Mstoricol rends of m'ﬂ MU 1 (60N (0 SR MGG rEpITed revIViLes Irom majr o PUES, €58TOt05 from othey /esenrch Arms:

dodo from A2UTCAY, conuwm maa\s trwndy: davice Luoge trandy and " wth of ov apencws, hrandy,
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Source: edovhetey, O0ct 2022 INSIDER oMurhater
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H 88 : business leaders square wisdom
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https://wisdom.nec.com/ja/series/orita/2023052601/index.html
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US Digital Ad Revenue Growth, by Company, 2023
% change

42% 1%

’” d . .’ a hulu =- m G

Walmart instacart ok Spotify ~— Microsoft  Meta

B RetailMedia [l BigTech [l Streaming [ The Duopoly

Note: includes advertising that appears on desktop and laptop computers as well as mobile phones, tablets, and other
internet-connected devices, and includes all the various formats of advertising on those platforms; net ad revenues after
compames pay traffic acquisition costs (TAC) to parmer sites; Google includes YouTube advertising revenues; Meta includes
Fe and Lol advertising r [ reported under Meta’s “Facebook Reality Labs” segment;
Microsoft data from 2016 forward includes Linkedin ad revenues

Source: eMarketer, Oct 2022

1279179 | Insk com

FTICKFEDAmMazonlcHWLW T, Walmart&lnstacartO RENEE X LW
(£N#h31186,00055 FJL & 11182,0005 KJL)

H# : EMARKETER

5 must-see digital ad marketing charts for 2023
https://www.emarketer.com/content/5-must-see-digital-ad-marketing-charts-2023
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2020-2026 BNTAVTF=IRXTFsT LI

billions
$67.61 o REICHFWT2026FE X TICECF Y RILDILEANDZHIF2020FED
IEULTECF Y RILDLEDIFEA LD IERRICERINS

« Walmart®ECH A MMIV T—=ILXT 4 PIEEDFTL « FlEHAAZTFL
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2020 2021 2022 2023 2024 2025 2026
Il Ecommerce channel search ad spending
Il Ecommerce channel display ad spending

Note: digital advertising that appears on websites or apps that are primarily engaged in
retail ecommerce; examples include advertising on Amazon, Walmart, and eBay; excludes
advertising on sockal networks or search engines; includes advertising that appears on
desktop and laptop computers as well as mobile phones, tablets, and other
internet-connected devices, and includes all the various formats of advertising on those
platforms

Source: eMarketer, Oct 2022

280127 oMarketer | Insiderintelligence.com
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Retail media to sustain rapid growth across search and display in the US AVRT RN A =IO SImBBENIE | 2HRINTIVT—ILAT 1 TOFIEL I
https://www.emarketer.com/content/retail-media-sustain-rapid-growth-across-search-display-us https://diamond-rm.net/management/businessplan/462946/2/
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Sponsored products growth increases 10% on average over the last quarter.

Percentage of Searches that Show Sponsored
Products Q1 2024-Q3 2024
How has ad coverage evolved so far this year? « 2R LT, AR —FEROANL v IIFBEIMFEITEY

Q12024 Q32024 +10%3& 10

KED) T—I AT 1 FILEHIZDME

Sponsored

o Staplesh4FICHUVEERE(+17%) %588k L. Target (+12.3%)
Products Coverage *)ﬁb\—( L\é

« AmazonZWalmartid. KA L THIBZD ) =4 —THD.
IFIFTARTORETLENRTINS

+0.6% +0.4%

99% 99% 98% 99% +7.0%

76%
7%

amazon  waimart>)< (target MiStaples  *[TOCY

B . Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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Walmart, Amazon and Staples cover long-tail searches most effectively.
Albertsons and Best Buy show room for improvement.

Ad Coverage by Number of Words in Search Query ﬁﬁ@ﬁb\ﬁﬁgﬁﬁ ) 7_'_11*)‘5"‘( 7,1-:%:

How well do retailers cover search queries as they
get more complex?

Amazon¥Walmartld. E8*—7—RFRRICEVLWTIEEICEWL
BEODREZEREZRHELTWVWS

% Searches Covered amazon

o e « Targetid3DDEEF—T— R THB0~0%DEIEEZHERFL
& DRSS L LEARTHHFEBITAR L
@® TARGET

Qfice - Staplesi34 D DHEEF—7T— FOBRRBELNZHMICET
— AlbertsonsidBED F —7 — K 125 L T 1280%DEERE # 55 3 1.
3F—T— KU EIch 3 L BENAEETT3

Word Count
1 2 3 4

eg. Apples eg. Red apples eg. Red eg. Local red
delicious apples delicious apples

B . Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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The bigger the retail media network, the longer the tail.

Percentage of Head-Torso-Tail Impressions by RMN
What is the breakdown of large to small advertisers by retailer?

Head Torso Tail

amazon o 58%
S

Walmart =)<

® target

<&
O\
Albertsons

* T

BEST
BUYa
M Staples
Office
DEPOT

YCvs

B . Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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